TIPMIHAY, SKiS Yaynswomnb caboit agilbliiHbIS HABYKOBBIS HAWMEHHI
CHEUBLUILHBIX — TAHAIILTY, mpadecisHami3Mbl  YCOpbpIMamoIa K
«rayaQinbIiHbIN CIOBBL, SKis HE MalOIh CTPOTrara HaByKOBara XapakTapy.

KokHbI Cy4acHBI TIACIIIXOBBI Oi3HECMEH — BBIJIATHBI aparap.
[IpagnpeiManbpHiKi, fAKisS JackaHalla BaJIONAIONb BepOANbHBIMI 1
HeBepOaJbHBIMI IHCTpyMEHTaMi KaMyHiKallpli, 3apalbisions 3HaYHA
0ol cBaixX abA3eIeHbIX aJOOHBIMI TAJIEHTaMi KaHKYPIHTAY.

lanoyHae mpaBina macmsxoBara Oi3HECMEHa — KOXHAae cjoBa ¥
Oi3Hece aJpITphIBae BAXHYIO pOJNIO. YMEHHE 3auapoyBalb SPKiM
OyONiuHBIM ~ BBICTYIUICHHEM,  HATXHALL  KPIATBIYHBIMI  ifdsiMi,
HaKipoyBallb Ha TATP3I0HBI NUIAX — I3Ta I3JIAC MAacTalTBa IUICHHBIX
3HOCIH, a Takcama 3(eKTBIYHBI IHCTPYMEHT JUISl JAcSTHEHHS MOTHL
ABajioalib r3THIM MacTalTBaM MoOa JIF0ObI yasiaBek. ['amoyHae — Melb
BsUTIKae KaJlaHHe 1 Jo0para Koyd-TpaHepa.

Takim uybiHaM, marpabaBaHHI Jla apaTapckail raBOpKi: mpacTara i
SCHACIb  BBIKJIANy; TACISIIOYHACIL 1 BBIPA3HACIh TIIyMadydHHS,
riepakaHaHaCIlh 1 JIarivyHACIb TPBIBEI3CHBIX nMoBanay. [laTtpabaBanni ma
(dopMbl apaTapckail TaBOpKi: BbIpa3Hae BBIMAayJICHHE; HapMalbHBI 1
CSApAIHI TOMII; Cypa3MepHAclp CLIbl rojacy; 3MeHa TOMITYy, YMEHHE
3pabime may3y, kab Jaik MardeIMacih Cypa3MoyIly acdHCaBallb CKa3aHae
BaMi; OaraThl CIOVHIKABHI 3a1ac i aJICyTHACIIB JIITHIX CJIOY 11l BRIpasay.

[NacnsixoBast n3eifHacp aprafizampli, sie MK Y MDYHaH CTymneHi
3amexalb ajJ] Taro, HaKOJIbKi MpaBibHall MOBall pa3Mayisionb sie
KipayHiKi 1 CITy’Kadblsl, HAKOJBKI TpamaTHa 1 JliTapaTypHa SHBI BSAYIH
nepamicky. HemarubiMa nepaananiie 3Ha4SHHE T'aBOpKi (claBecHara
MayIeHHs) ISl KipayHika.
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COMPETITIVE ENVIRONMENT

One thing almost all businesses have in common is competition. In
order to effectively compete with each other businesses need to under-
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stand and effectively analyze their competitive environment.

A competitive environment is a market structure in which companies
selling similar products use varying distribution channels and pricing
strategies to court buyers. A competitive environment consists of compa-
nies competing for market shares.

In market environment, companies should look to be what is known
as market centred, which means they should not only look to understand
their consumers but also understand their competitors.

By analyzing the competitors, companies can ensure that they are de-
veloping products or services that are wanted and needed by their target
market.

Two main types of competitors can be distinguished: direct and indi-
rect competitors. Direct competitors are businesses that offer the same or
similar products or services. Indirect competitors are businesses that offer
different products or services, but they can still compete.

Competitive environments affect each business’s production practices
and marketing strategies.

In competitive environments businesses must constantly monitor a
competitor's products' price points, quality, features, and marketing. Busi-
nesses must create competitive strategies that set them apart. This might
include finding a more specific target market, setting lower prices, or cre-
ating new products that speak more strongly to consumers’ needs.

Retailers must get creative with bargaining power, partnerships, and
marketing strategies. New entrants become other companies’ direct com-
petitors.

The four different types of competitive environments include perfect
competition, monopolistic competition, oligopoly, and monopoly. Each of
these market types have distinct characteristics. Managers need to under-
stand in which type of environment they operate in order to make the best
decisions for their business.

In monopolistic competition, multiple companies sell different ver-
sions of products, giving consumers many options and allowing busi-
nesses more freedom with their prices. Companies will rely on and high-
light their products’ uniqueness to market them. However, under monopo-
listic competition, companies have only limited control over price.

A monopoly exists when a single company creates a desired product.
The company has complete control over the market because there is no
competition, which means it can set prices and barriers for future market
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entry. Consumers do not have any alternative and must pay the price set by
the seller. Monopolies are extremely undesirable because market forces be-
come irrelevant. However, a pure monopoly is very rare in reality.

Oligopoly means few sellers. In an oligopolistic market, each seller
supplies a large portion of all the products sold in the marketplace. In ad-
dition, because the cost of starting a business in an oligopolistic industry
is usually high, the number of companies entering it is low.

Companies in oligopolistic industries include such large-scale enter-
prises as automobile companies and airlines. As large companies supply-
ing a sizable portion of a market, these companies have some control over
the prices they charge. Because products are fairly similar, when one
company lowers prices, others are often forced to follow suit to remain
competitive.

In a perfect competition market structure, there are a large number of
buyers and sellers. All the sellers of the market are in competition with
each other. Each company’s business strategy must be highly creative be-
cause the market, not the producers, will set the pricing.

The factors of a competitive environment include number of sellers,
product features, barriers to entry and price discovery. All these factors
impact the level of competition in a certain market.

It should be noted that competitive environment is good because fos-
ters product improvement, marketing techniques, and innovation.
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LINGUISTICS AS AN INTERDISCIPLINARY SCIENCE

Linguistics is becoming one of the most dynamically developing fields
of knowledge in the modern world due to a variety of reasons. Firstly,
learning the language and its role in culture is becoming more popular as a
result of globalization and the increased interaction between different peo-
ples and cultures. Secondly, new technologies and research methods allow
scientists to gain more and more accurate and in-depth knowledge about
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